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Faculty of Commerce
Program Outcome, Program Specific Outcome and Course
Outcome

Programme Outcome:
Bachelor in Commerce is a three years under graduate course. It consists of six
semesters i.e. two semesters in one academic year. Eligibility is HSC passed
student from any stream. The programme outcome of B.Com., can be elaborated
below:
1. After completing a B.Com degree a student can pursue PG Courses M.Com.
2. After B.Com. a student can appear for various competitive exams such a UPSC,
MPSC, Banking etc.

3. A student can also start his own business or can work with private concerns.

Programme Specific Outcome:

1. By completing a degree of B.Com a student acquires entrepreneur, accounting,
managerial, statistical, auditing, income tax and communication skill.

2. A student gains knowledge regarding various economic concepts, monetary
system.

3. A student can also gain information technology and computer software
knowledge such as MS. Word, MS. Excel, MS. Power Point, Tally and designing
webpage though HTML.

4. A student can gain good knowledge about e-commerce.




Course Outcome

B.Com. |

Year

(Sem. 1)

Compulsory English To develop Prose and Poetry reading skill in
English. To make aware about English grammar
and to develop business correspondence and
writing skills.

Supplementary English To develop Prose, Poetry and composition writing
reading skill in English.

Compulsory Marathi To develop Prose and Poetry reading skill in

Marathi. To inculcate skill for writing in Marathi
for different media.

Computer Fundamental  The objective of this course are to impart basic

And Operating System -1  knowledge about Computer, Word Processing.

Principles Of To impart basic knowledge about micro economics,

Economics consumption law, production function and cost &
revenue.

Advanced Accountancy To impart basic Accounting Knowledge as
applicable to business.

Principles Of Business To make aware about basic concept Commerce and

Organization Industry, business, Merger Acquisition, New
Enterprises and Trade Union in India.

B.Com. | Year

(Sem. I1)

Compulsory English To develop Prose and Poetry reading skill in
English. To make aware about English grammar
and to develop business correspondence and
writing skills.

Compulsory Marathi To develop Prose and Poetry reading skill in

Marathi. To inculcate skill for writing in Marathi
for different media. To develop the skill of




Computer Fundamental
And Operating System -11

Business Economics

Financial Accounting

Principles Of Business
Management

B.Com. Il Year
(Sem. 111)

Compulsory English

Supplementary English

Compulsory Hindi

Compulsory Marathi

Company Accounts
Business Mathematics

Auditing

Monetary System

business letter writing.

The objectives of this course are to impart basic
knowledge about Computer, MS-Word Processing
2007 and MS-PowerPoint 2007.

To impart knowledge regarding business and
managerial economics, market structure and
factors pricing

To develop conceptual understanding of
fundamentals of financial accounting system and
to impart skills in accounting for various kinds of
business transaction

To develop conceptual knowledge and managerial
skills regarding business management and its
principles.

To develop Prose and Poetry reading skill in
English. To develop communication skills in
english.

To develop Prose, Poetry and short stories reading
skill in English.

To develop Prose and Poetry reading skill in Hindi.
To development business correspondence skill in
Hindi.

To develop Prose and Poetry reading skill in
Marathi. To inculcate skill for writing resume and
job application in Marathi.

This course enable the students to develop
awareness about company Account.

The objective of this course is to enable the students
to have such minimum knowledge of Mathematics
This course will enable the students to create
awareness regarding concept of audit and audit
procedure carried out for Audit of Banking,
Insurance & Educational Institutions.

To course will enable students to create awareness
regarding concept of Money, Value of money and
Price Fluctuations. It will also make aware students
regard capital market, money market and its
functioning.




Information Technology = The objective of this course is to familiarize with
& Business Data basics of Information Technology and use of
Processing-I Spreadsheet Package for Business Data Processing

B.Com. Il Year
(Sem. 1V)

Compulsory English To develop Prose and Poetry reading skill in
English. To inculcate Interview and Interviewing
skills, Meeting skills and Nonverbal
Communication.

Compulsory Marathi To develop Prose and Poetry reading skill in
Marathi. To inculcate skills for creating text for
advertisement in Marathi.

Corporate Accounting This course enable the students to develop
awareness about corporate Accounting

Business Statistics The objective of this course is to enable the
students to have such minimum knowledge of
Statistics.

Income Tax The objectives of this course is to make aware

students regarding basic concepts of income tax,
computation of income of individual , procedure
of filing income return and about income tax
authorities and power

Indian Financial System The objectives of this course are to develop
awareness among student regarding Indian
Financial Market, Indian Banks, Commercial
Banks, Reserve Bank of India and Stock
Exchange.

Information Technology & The objective of this course is to familiarize with

Business Data Processing-  basics of Database, Database management System

I and use of Accounting Package for Business Data

Processing
B.Com. Il Year
(Sem.V)
Compulsory English To develop Prose, Poetry reading and

communication skill in English. To inculcate
awareness about paperless office, video
conferencing and e-banking.

Compulsory Marathi To develop Prose and Poetry reading skill in
Marathi. To inculcate skills for writing official
notices, tenders and minutes of the meeting in




Cost Accounting

Business Environment
Business Regulatory
Frame work

Internet and World Wide
Web - |

e—Commerce - |

B.Com. Il Year
(Sem.VI)

Compulsory English

Compulsory Marathi

Management Accounting

Economics of Development

Marathi.

This course exposes the students to the basic
concepts and tools used in Cost Accounting. To
provide an understanding of the applications of Cost
Accounting techniques for determination of cost of
production.

The contents of this course intend to develop the
ability to understand and interpret sector-wise
business environment of India.

To help the students to understand the concept of
business Laws and it's applications in business
regulation.

The course aims at familiarizing the students with
the basic concepts and ground rules of Internet and
the various services it offers including designing of
website and how to access information from
depositories in the world wide web.

The objective of the course is to familiarize the
students with the essentials of internet based e-
commerce and to make them comprehend its
practical aspects as well as growth potential of
ecommerce in India.

To develop Prose, Poetry reading skill in English
and to enhance communication skill in
Advertising (Types of Advertising & Advertising
Media, Techniques of effective advertising). To
develop Employability Skills namely Leadership
Skills, Teamwork Skills, Time Management,
Stress Management among students.

To develop Prose and Poetry reading skill in
Marathi. To inculcate skills for writing
memorandum and Public Notification in Marathi.
This course exposes the students to the basic
concepts and tools used in Management
Accounting and to provide an understanding of the
applications of Management Accounting
techniques for management decision making.

To provide an insight into various growth models
and their applicability in present scenario.




Company Law To provide an indebt knowledge about company
law, Incorporation of company, Share capital of
company, Securities Market, Company Secretary
And Company Meetings

Internet and World Wide The course aims at familiarizing the students with

Web - 11 the basic concepts and ground rules of Internet and
the various services it offers including designing
of website and how to access information from
depositories in the world wide web.

e-Commerce- 11 The objective of the course is to acquaint the
students with the internet- based e-commerce
business models, internet marketing and e-
governance.

Master of Commerce (M.Com.) Programme

Programme Outcome:

Master of Commerce is a two years post graduate course. It consists of four
semesters i.e. two semesters in one academic year. Eligibility is B.Com. or B.B.A.
passed student. The programme outcome of M.Com., can be elaborated below:

1. After completing a M.Com degree a student can pursue research degrees such as
M.Phil. (Commerce) and Ph.D. PG Courses such as M.A.(Eco.), and various other
management and professional courses such as M.B.A., C.A., C.S. etc. can also be
opted.

2. After M.Com. a student can appear for various competitive exams such a UPSC,
MPSC, Banking

3. A student can get appointed as a junior college teacher after completing B.Ed.
programme along with M.Com.

4. A student can also get appointed as a senior college teacher after completing
Ph.D. or qualifying for ‘SET| NET after completing M.Com.

5. A student can also start his own business or can work with private concerns.

Programme Specific Outcome:

1. By completing a degree of M.Com a student acquires entrepreneur, accounting,
managerial, statistical, auditing, income tax and communication skill.

2. A student gains advanced knowledge regarding the subjects in business
management , managerial economics, statistics, corporate tax planning, financial
management, research methodology and marketing management.

3. A student can also gain information technology and computer software
knowledge such as MS. Word, MS. Excel, MS. Power Point, Tally and designing
webpage though HTML.




4. A student can gain good knowledge about e-commerce and legal securities

Course Outcome

M.Com. | Year (Sem. I)

Managerial Economics

To make aware regarding concept of managerial economics and micro economics
theories

Service Marketing and Customer Relationship Management

To acquaint students with basic issues in services marketing and customer
relationship management.

Advanced Financial And Cost Accounting

To enable students to understand advanced accounting concepts, tools and
techniques used in financial and cost accounting

Banking and Insurance

To make aware students regarding structure of Banking and Insurance in India and
services provided

M.Com. | Year ( Sem II)
Accounting for Managerial Decisions

To enable students to understand accounting concepts, tools and techniques used
for taking managerial decisions.

Strategic Management

To enhance decision making abilities of students in situation of uncertainty in
dynamic business environment

Management Concept and Organisational Behaviour

To help student understand the conceptual framework of management and
organisational behaviour.

Computer Applications in Business




To provide knowledge and understanding the applications of relevant software in
business data analysis for accounting and decision making.

M.Com. I | Year (Sem. I11)
Research Methodology

To make student conversant with principles and theoretic concepts of the research
methodology and guide them in their applications, so the students will be able to
write project report.

Statistical Analysis

To make the student learn the application of statistical tools and techniques for
decision making.

Corporate Tax Planning

This course aims at making students conversant with the corporate assessment,
concepts of corporate tax planning and Indian Tax Laws, as also their implications
for Corporate Management.

E-Commerce and Legal Security

To enable the student to gain knowledge about e-commerce and its various
components with legal security.

M.Com. Il Year (Sem. IV)
Entrepreneurship and Skill Development

To improve entrepreneurship quality for self-employment. To give knowledge to
start their own start-up. This course will also guide them how to develop business
skills and how to achieve business goals.

Sales and Distribution Management

To acquaint the students with sales operation, selling strategy and distribution
management.

Co-operative Management




To enable the students to understand the management of co-operative societies and
co- operative legislation in India.

International Financing

To make aware students regarding international financing




